



aimed at protecting of the ICT users and also at creating 
preconditions for criminal proceedings of identity thieves.  
 
 
Informatologia, 46, 2013, 4, 361-371 
 
Literature: Serial                    Bibliographic level: Analytic 
UDC: 654.0:061:007                                                       ISSN: 1330-0067 
Coden: IORME7                               Short title: Informatologia, Zagreb 
Vol. No. (Ye ar):  46(2013)                                                        Issue No: 4 
Other indetification: INFO-2102       Page numbers: 361-371 
Received: 2012-05-12                                                                                                                
Issued: 2013-11-10 
Language –of text:Engl.            – of Summary: Engl., Croat. 
References: 12 Tables: 0   Figures: 0 
Category: Professional Paper 
Title: ACHIEVING COMPETITION ADVANCEMENT 
THROUGH COMMUNICATION 
Author(s): Neven Garača1, Milijanka Ratković. Saša Raletić 
Affilation: College of Management in Tourism and Informatics, 
Virovitica, Croatia1; College of Management and Business 
Communications, Sremski Karlovci , Serbia 
Key words: communication, management, competition 
advancement 
Abstract: In order to survive, business organizations need to create 
and maintain the ability to overcome their rivals in the competitive 
market of today's globalized and networked world. To achieve 
this, business organizations need to find an answer to the question 
of how to do something better, or different than their competitors, 
and to have that so accepted by the potential customers. In theory 
and in practice, this kind of activity is known as strategic 
management. To achieve its goals, a business organization 
communicates with its surroundings, and by doing this, the 
communication itself becomes an important part of strategic 
management. To put it most simply, the surroundings can be 
perceived as the interior or the exterior one. Communication with 
the interior surroundings has in its goal to create a product or a 
service, and communication with the exterior surroundings has in 
its goal to sell that product or service. The process of exchange 
begins and ends with communication. Therefore, communication 
becomes an instrument for, and the area of achieving competition 
advancement. The satisfaction of customers can’t be achieved 
without the satisfaction of people who communicate with the 
customers directly, or indirectly.
 
 
Informatol. 46, 2013., 4, 299-301 




CROATIAN COMMUNICATION ASSOCIATION 
 
 
HRVATSKO KOMUNIKOLOŠKO DRUŠTVO 






           




“Communication Science develops in the horizon of the future, and the 
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